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Chain Aims for 100 Stores
By Ted Craig
Used Car News Staff Writer
DriveTime, a national
buy-here, pay-here chain, is
Volkswagen on the prowl across the
Credit country for locations to add
new stores.
The company plans on
na nCI having 100 sites by the end
of 2006. It currently has 835,
v with three more scheduled to
» o open by year end.
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""" : E : : CEO. as poss ble, Fidel said. “In a mature region, if
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I : : was built from the ground up for site on anacre or anacre certain direction, we will
im, MA 6 ;3:31 Yes Yes§ L8 on land the company had and a alf that can accom- consider that on a very lim-
HI Palog : : : purchased. modate a 3,000-square-foot ited basis,” he said.
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GNY by o4 i SC company used a few years Th : perfect location is Time is larger than Amer-
: i i : ; : ago, but found it to be too close e area franchise deal- ica’s Car-Mart, the publicly
CA i 8 05 Yes: Yes: S5C: slow and expensive. ers anc on the way to other traded chain, which has 80
NJ P13 010 Yes: Yes: LB In the time it took to get major ‘etailers, such as a stores.
- : : : : : the site plan approved and Wal-Mrt or Target store, That company has also
P13 024 ‘ fsc : build the store, DriveTime Fidels id. been adding stores at a
' : : - P ‘|| opened several other loca- Wit DriveTime is steady clip this year, concen-
e, QUE 14 2 T ¢ tions. avoidir g is the typical buy- trating more on rural settings
GA 14 - Yes§ : ; Now the company is here, p 1y-here part of town, in states like Missouri and
e et S e e looking to lease existing co-locz :ed with pawn shops Texas.
195 119 f Yes: Yes: LB buildings such as abandoned and ch ck cashing centers. Fidel said the buy-here,
: : : ) fast food restaurants or gas Tt at was where the pay-here market s strong
P12 P RM: _ stations that. are in prime compa y started out, but it enough to support Drive-
: : : : : locations. has mc ved beyond that now, Time’s ambitious growth
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%, 1L 7 % Yes: Yes: SC : 2 Lanes! supercenters for gas stations, Tt > goal is to be some- As gas prices go down,
"""" : ! : T for example, has provided a where detween those stores the company'’s customers are
T i 24 § Yes: Yes: SC :SUPER SALE lot of opportunity for Drive- and fiinchise dealerships, less cash strapped. At the
Co : : Time. Four of the last 10 both g :ographically and in same time, auction volumes
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y, OH PR { Yesi SC i stations. A: for building another sct up for a strong tax sea-
P : : : : o One of the goals of the store Tom scratch, Fidel son, Fidel said.
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